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ECPPC website enables ECPPC members log into the back site of the website to gain access to the internal reports, knowledge center,
website statistics which enable them to keep track of the project progress and the feedbacks from the customers and potential
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ABOUT ECPPC

European Chinese Publisher Promotion Center (ECPPC®) is set up by Inspirees International, a European company
with its headquarters in the Netherlands. ECPPC is a unique platform to promote the exchange between European and
Chinese publishing industry. We are devoted to helping European and Chinese publishers and booksellers to expand
and improve their businesses in Europe and China. We work not only with big publisher, but also independent small

and medium-sized publishers who produce high-quality books.

ECPPC is not a distributor; it is a promotion and information center and acts as a local representative office for our
publishers. We use our expertise to ensure that the businesses of our members are under good control in foreign
countries so that they have a clearer picture with the local market. We use our expertise to create new business
opportunity for our members. We offer consulting service for business strategy development, comprehensive
promotion service, market feedbacks and assistances in book sales and copyright trade. We work closely with local
booksellers to improve the quality of the customer services so that the names and books of our publisher members can

stand out among other publishers.

ECPPC is a bridge between Europe and China, both with diversified cultures and rich history. In that sense, the two
sides could have much more to offer to each other. Via books, ECPPC is willing to facilitate a well-balanced

information flow and culture exchanges between China and Europe.

JOIN ECPPC

Benefits in joining ECPPC

e Addirect access to Chinese and European market with low risks and costs;

e An effective brand building in local market;

e Rapidly growing book sales;

¢ Intensive interactions with counterpart publisher and increased opportunities to locate partner;

e Frequent and high-quality feedbacks from local market at different levels and perspectives, in both report

and personal meetings

The factors to ensure your success

e A creative and well-communicating team in both Europe and China;

e We speak 5 languages (Chinese and European languages) together;

e Very good understanding of the difference between Europe and Ching;

e A well-balanced top-down and down-top approach focusing on human beings;

e Good understanding of book business and knowledge about books;

e Excellent partnerships with local reliable importing and exporting channels, distributors and media;
e Well-planned and comprehensive promotion activities at distributor, retailer and end user level;

e Strong local presence and well-managed showrooms at different locations;
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e Hands-on experience and expertise in managing bookstores and the ability to sell your books to
customers since we really understand the needs of end users;

e Strong IT infrastructure for more effective promotion and sale.

Criteria to join

e Quality and unigqueness of the books
e Fittings into the portfolio of ECPPC members

e The geographic representation.

Comments from members:

“Via ECPPC, we are able to explore the Chinese market with lowest risk and investment™

“In the past, we didn’t know what really happened to our books and our business in China. ECPPC helps

us to keep an eye on Chinese market and we now have a better control over our China business”™

“ECPPC streamlines the communication between us and our distributors in China. ECPPC’s work is
complimentary to that of our distributors whose promotions are not strong enough. Now the customer

services from our distributors are getting better which improves our sales! ”

“ECPPC staff understands what end users want and are looking for. That is exactly what we need as a
publisher. By working with ECPPC, we become more market and customer-orientated. We don’t have to
use many intuitions any more. We now know whether our books are suitable for European market or not.
On the other hand, through ECPPC, we are getting more concrete contacts with European publishers who

are likely to collaborate in copyright and co-publishing”

“The market feedbacks and advices by ECPPC are of high quality. We are well informed by regular
newsletter, reports, and emails. We talk a lot with ECPPC staff who provides us refreshing ideas and

solutions to the problems. We do feel that we are working together as a team”

“We were frustrated to receive so many name cards from Chinese, Japanese and South Korean publishers
on book fairs. We don’t know what to do with them. It was hard for us to communicate with them. Now

ECPPC can help us to develop the contacts into business™
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ijn Heeren boeken in Chinese showrooms

‘De honger naar buitenlandse
boeken is in China onverzadigbaar’

Na jarenlang in het Nederlandse boekenvak te hebben gewerkt, maakte Bou-

dewijn Heeren de overstap naar China, waar hij dit jaar het European Chinese

Publishers Promotion Center opzette: in showrooms kunnen Chinezen kennis
maken met Europese uitgaven. De vraag naar Europese bosken is enorm.

“Jarenlang was de Amerikaanse cultuur hier dominant, de Chinezen willen nu

wel eens wat anders’
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Contact us for more details about ECPPC
FOFEANBLLE, HUS KT ECPPC BYI£1E

Europe (&)

Inspirees International
Isaac da Costalaan 425
2624ZC, Delft

The Netherlands

T +31 15 262 3431

E: info@inspirees.com

China (H [E LA

Zizhuyuan Rd. 33
Merlin Garden 2 11-C
100089, Beijing
China

T +86 10 8855 0227

W: www.inspirees.com
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